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On Monday 8th Andalusia entered 

phase 3 of the de-escalation within 

the ‘Plan for the Transition towards 

a New Normality’ of the Central 

Government and, with it, inter-pro-

vincial mobility is allowed in the 

autonomous community. Coinci-

ding with the imminent start of the 

arrival of tourists to the municipa-

lity, the Department for Tourism 

launched the fi rst part of its pro-

motional campaign to revive this 

industry in Mijas. “This pandemic 

has made the year 2020 special and 

within that peculiarity, the children 

of Mijas have written a letter to the 

Three Kings so that they do not 

wait until January and come in the 

summer to reactivate all the tourist 

segments that our destination has 

to offer”, explained the councillor 

for Tourism, José Carlos Martín 

(C’s), who thanked the children for 

their involvement. During confi ne-

ment, the little ones have recorded 

home videos based on this tourist 

FIRST PART

THE 3 KINGS
to come early to reactivate

The fi rst part of a tourist campaign 
that seeks to reactivate national 
tourism is underway

The children ask

THE CAMPAIGN

TOURISM
Under the motto ‘Mijas, start to live again’, this tourist campaign is framed 

and based on the excitement of resuming all the leisure, sports, and cultu-

ral activities that were suspended due to the pandemic. “No one could be 

better than children to transmit that wish to return to our lives and enjoy 

all that Mijas has to offer, as well as the desire to receive visits again in the 

town and reactivate the economy”, said the councillor for Tourism.

Isabel Merino / Info: F.M.Romero

The councillor for Tourism, José Carlos Martín, with the director of 

the Mijas Village Tourism Offi ce, Juan Carlos Acevedo, during the 

presentation of the campaign on Monday 8th / Alberto Lago.

letter to Their Majesties from the 

East using all their creativity. “The 

children have dressed up, danced, 

sang and laughed while creating 

their audiovisual material. We are 

very happy with the acceptance 

that this initiative has had and, 

above all, we are happy to see that 

they had fun in moments as delica-

te as those that we have had to live 

through”, added Martín.

More than a hundred children 

have participated in this campaign, 

which began on Monday on social 

media with all the home videos re-

ceived. “From the department, we 

provided the letter to the Three 

Kings so that they could prepare 

their presentations. Of these hun-

dred children, we have selected ten 

who will be the voiceovers for the 

offi cial tourism promotion mate-

rial for Mijas that we will launch 

once de-escalation ends, with ima-

ges of the municipality”, explained 

the councillor.

The second
part of the campaign 

will coincide with the 

beginning of the 

‘new normality’

‘MIJAS, VOLVER A VIVIR’

ALMOST 100
children participate

THE VIDEOS. The Facebook profi le of Mijas Comunicación, which collaborates with 

the Council for Tourism in this campaign, has become the launching pad for the 

initiative. Every day, in two different time slots, several blocks of videos have been 

uploaded so that, throughout the week, the videos by all the participants will have 

been shown.

Around one hundred schoolchildren from Mijas have taken advan-

tage of these months of confi nement to ask their Majesties, this 

year, to forward their arrival to summer. But this time, they do not 

ask for toys, they want to enjoy Mijas again as they did before the 

coronavirus burst into our lives.
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THE WISH TO ONCE AGAIN

ENJOY MIJAS
FIRST PART

NOW STARTED UP. During the last few days, all the messages recorded by the 

children during confi nement have been presented on the Mijas Comunicación 

social networks.

TO BE LAUNCHED AFTER DE-CONFINEMENT. It will be the offi cial video of the 

Department for Tourism, which will feature the voice-overs by ten selected children 

and images of the municipality.

SECOND PART

The children have been recorded singing, dancing and, of course, 

asking the Three Kings to make their municipality the same as it was  

before the pandemic  / A.L.

The videos collect the seven 
main tourist segments offered by  

Mijas: sun and beach, Andalusian 
White Village, golf, sport, nature, 

gastronomy, and crafts

I know you came recently but my mother says that as you are magical and this year is special I can ask you for 
what I want so that you can bring it to me s) n and I don’t have to wait until next year.
I have behaved very we.  and I have not gone out, so I want to go back to the beach and build sandca0 les under 
the beautiful sun shining over Mijas.

I want to 0 ro.  again through the white 0 r2 ts of my vi. age and l) k at the vie3  over the viewpoint.
Once again eat  ‘espetos’, caramelized almonds and so, so many delicious things that they prepare at the re0 aurants 
in my city.

Return to the golf cou8 es and have a great time going from hole to hole.
Go back to the mountain or the coa0 al path to walk while we breath pure fresh air.
Once again enjoy a.  the beautiful things that are made by hand by our craftspe8 ons.
Once again live our Holy W2 k, our traditions, our fe0 ivities.
Dance, laugh and dream again.

Dear Thr2  Wise Men, don’t forget when you are on your way to te.  a.  our friends from other cities in Spain and 
from other countries to return to Mijas.

Dear thr2  kings,

We want to s2  them again!

The initiative is aimed at capturing the attention of national tou-

rism. The objective is for them to learn about the marvels of Mijas, 

“one of the safest destinations on the coast of Malaga thanks to all 

the measures we have put in place to guarantee the health of our 

neighbours and visitors”, stated José Carlos Martín.

EACH CHILD
has read one

SENTENCE IN THE LETTER

The videos
are also available at
- the web turismo.mijas.es

- The Facebook profi le of Turismo Mijas


